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Women Victory 1s a globally distributed magazine company that operates autonomously. We collaborate with the
most influential entrepreneurs of our era, condensing their teachings into various forms such as magazines, blogs,
podcasts, books, and courses. The Victory Magazine, established 1n 2018, stands as a prominent business publica-
tion. Its main objective 1s to deliver high-quality editorial content and comprehensive coverage on various aspects
of enterprise and leadership to senior executives across all sectors.

The Victory Magazine brand encompasses a diverse range of business magazines, specialized business supple-
ments, automated news and educational content, as well as a variety of business award programs and conferences
held in the USA, APAC, and Europe. We are a unique amalgamation of Sussex and hold the title of the region’s
most widely circulated business magazine. Our commitment to maintaining exceptional journalistic standards and
producing top-notch products has garnered recognition, leading the Surrey Antechambers of Commerce to ap-
proach us for designing their magazine.

The Victory Magazine Subscription provides comprehensive insights into real estate investment strategies, ex-
pert anecdotes, and the best practices employed by industry leaders. Furthermore, 1t offers market-focused data
and analysis from reputable sources within the industry.




WOMEN VICTORY MAGAZINE, WE OPERATE OUT OF
AN EMPOWERING ENVIRONMENT

HEAD-START FOR
YOUR SUCCESS.

CONTENT TRANSLATION

Women Victory Magazine 1s
turning heads with its cut-

ting edge profiles on those DIGITAL
who changed the world for
the better. Their Entreprencur
icon publication provides a DISRUPTIVE BUSINESS
platform for great stories, MAGAZINE NETWORK ACQUAINTANCES
new voices and a spotlight
on successful 1con entrepre-
neurs.

SOCIAL
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CONSCIOUSNESS DATA TECHNOLOGIES
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WOMEN VICTORY
MAGAZINE
MARKET REACH

WITH A PROFESSIONAL AUDIENCE OF MASSIVE KNOWLEDGE AND ANALYTICS AND MOVERS AND SHAKERS
WITHIN THE TRADE, WOMEN VICTORY MAGAZINE IS IMPORTANT TO THE MOST IMPORTANT PEOPLE.
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. WITH A PROFESSIONAL AUDIENCE OF MASSIVE
17% KNOWLEDGE AND ANALYTICS AND MOVERS AND
SHAKERS WITHIN THE TRADE, WOMEN VICTORY
MAGAZINE IS IMPORTANT TO THE MOST
IMPORTANT PEOPLE.
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HERE ARE SOME STATISTICS OF EACH OUR WEB
SITE AND ALSO THE MAGAZINE.



= TITLES

PRESIDENT, CHAIRMAN, CHIEF ANALYTICS OFFICERS, CIOS,

CEOS, VPS, DIRECTORS COOS, CTOS, CMOS,
CHIEF DIGITAL INFORMATION OFFICER

201-500 I

CHIEF ARCHITECTS, ANALYTICS CONSULTANTS, TECHNOLOGY
MANAGER, DATA SCIENCE DEVELOPERS, RESEARCHERS,
MANAGER, HEAD OF DATA ANALYSTS, SENIOR ANALYSTS
TECHNOLOGIES, DATA STRATEGY
LEADER 501-1001
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AUDIENCE PROFILE GEOGRAPHIC COVERAGE

ANALYTICS INSIGHT REACHES AN AFFLUENT 20%

TECHNOLOGISTS AND LEADERS WHO CREATE AND R R BT e S
SHAPE INDUSTRY RELY ON ANALYTICS INSIGHT AS A g, O
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BY COUNTRY

29% INDIA

36% UNITED STATES

11% — UNITED KINGDOM
09% m— CANADA

5.5% . GERMANY

3.5% m» AUSTRALIA

04%

1.5% = SINGAPORE

2.2% B FRANCE
1.80% B SPAIN

0.50% » ISRAEL
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SOFTWARE/INTERNET - T1%
HEALTHCARE - 09%
INSURANCE - 8%
MANUFACTURING - 6%
TELECOMMUNICATION - 07%
MEDIA/ENTERTAINMENT -

BANKING - 11%
RETAIL - 5%
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Women Victory Magazine covers the leading-edge trends and technologies that

KEY FOC U S today’s IT leaders and managers ought to understand in-depth. it’s proverbial for

AREA its deep access, in-depth reporting, distinctive views, and coverage of the newest
technologies. Our core focus areas include:

ARTIFICIAL INTELLIGENCE
Every industry has a high demand for Al capabilities. As a result, the
Al market is witnessing tremendous growth with revenues expected

to reach US$60 billion by 2025.

AUGMENTED AND VIRTUAL REALITY

Augmented reality (AR) and Virtual Reality (VR) bridge the digital and
physical worlds. AR dramatically expands the ways our devices can
help with everyday activities while VR lets us experience what it’s
like to go.

AUTOMATION

Enterprises are turning to automation to eliminate tedious tasks.
By 2020, automation and Al will reduce employee requirements in
business shared-service centers by 65 percent.

BIG DATA

With nearly 2.3 trillion gigabytes of data created every day and the
data universe doubling every two years, there’s no denying that big
data will continue to shape our world.

BLOCKCHAIN

Blockchain is observed amongst those technologies having the
capability to reinvent the industry in the 21st century. Considered to
be amongst the quintessential technology for digital transformation,
it is highly lauded by Fintech leaders.




BUSINESS ANALYTICS

The business analytics market is growing rapidly because of
the transformation from traditional techniques for analyzing
data to advanced analytics techniques.

BUSINESS INTELLIGENCE

The modern Bl platforms emerged in the last few years to
meet new organizational requirements for accessibility,
agility and deeper analytical insights.

CLOUD COMPUTING

With increasing cybersecurity attacks, it is becoming crucial
for organizations to control, manage, and monitor access to
their data and networks to mitigate that risk.

CYBER SECURITY

With increasing cybersecurity attacks, it is becoming crucial
for organizations to control, manage, and monitor access to
their data and networks to mitigate that risk.

DATA MANAGEMENT AND STORAGE

These technologies provide the speed and performance of
ready data access with the agility and efficiency of cloud and
software-defined storage.

DATA SCIENCE

Dealing with unstructured and structured data, data
science is a field that encompasses anything related to data
cleansing, preparation, and analysis.
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ENTREPRENEURS AND STARTUPS

We are seeing a real resurgence of entrepreneurial spirit,
and more startup activity than ever before. And, the
time has come to celebrate their grand success.

FINTECH

It is a rapidly evolving segment of the financial services
sector where tech-focused startups and other market
entrants are disrupting how the industry traditionally
operates.

INTELLIGENT AUTOMATION

Intelligent automation is piloting its great deed ushering
in the advanced plethora of productivity and innovation.
Businesses with quality, efficiency, speed, and
operational skills brought in by intelligent automation
tend to succeed above those who haven’t adopted it yet.

INTERNET OF THINGS

The loT market is expected to reach US$ 561 billion by
2022, driven by the total number of connected devices
in the world growing at 20%-30% year over year.

NATURAL LANGUAGE PROCESSING

Natural Language Processing (NLP) has empowered
computers to manipulate human language to
generate text, extract meaning, and make interactions
easier through voice-enabled Al and conversational
intelligence technologies.




QUANTUM COMPUTING

Quantum computing is touted as the next major
technological leap that will allow humanity to free itself
from the innate limitations of silicone-based processing
and unlock a bright new future of potentially unlimited
computational power.

ROBOTICS

Robots are rapidly transforming the way we live and work.
It will continue to accelerate innovation, thus disrupting
and changing the paradigm of business operations in many
industries.

ROBOTICS PROCESS AUTOMATION

Robotic Process Automation (RPA) is perpetually the
eventual future of automation.RPA is an interesting issue
among the C-suite, is quickly making strides over several
businesses.

WEBSITE SOLUTIONS

Brands adore The Victory Magazine as a platform to
demonstrate their thought leadership and innovation to a
distinct segment community of extremely formidable trade
leaders, technical school entrepreneurs and investors. Our
platform additionally unites the world’s premier influencers.
we provide custom-built solutions to drive that level of
leadership and recognition.




Thought Leadership
Establish a thought leadership position on a specific topic or
initiative important to a brand.

Featured Article
Develop custom editorial with a professional journalist.

Interview
We interview top leaders and executives to know their opinions
and views on the industry.

Press Release
Publish news on new products, services and latest industry
developments.

White Papers
Sponsor or distribute white papers to a broad cross-section of
decision-makers.

Video
Inform and compel users to take action through a 1-10-minute
clip or a personal interview.

Content Destination
Blending native with quality editorial and leading influencers.

Slideshow
Tell a compelling visual story featured on a relevant topic that
aligns with brand themes




COVER STORY
Features company/ Person with a strong global
brand reputation for innovation, product quality,

and customer.
(4 FULL PAGE PROFILE+COVER IMAGE)

THE MOST INSPIRING WOMEN LEADERS IN TECH 2023
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the Forefront of Progress

censhare GmbH

COVER

A Leader in the Forefront of Progress:

censhare ¢mbH

We can’t reveal a great deal about our
upcoming product release as it's still
under wraps, but safe to say that it will
be another way censhare can deliver an
‘anything, anywhere' approach to our
customers’ content needs

MAGAZINE
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AN EPITOME OF ALL-ROUNDED EXCELLENCE
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SHAGUN MALHOTRA, ee
FOUNDER OF SKYSTEM

A Pioneer in the Art World
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SPONSORED
ARTICLES

Showcase your company’s thought
leadership on key trends and developments.
Feature top executives and decision-makers
through articles or interviews. Each article is
carefully reviewed by our content experts to
ensure the greatest possible added value.

»Promoted on Home Page 9

v
WORLD 5 _IEAVOURABL / ‘ UTURING_I_
INNOVATIONEXT l‘x , '\*’ o B - ow to crac RESULT ‘ |NS|DE
: " i ATIPS TO INCREASE § What is the
- ;\IVETLV;S:;I:II) - YOUR EVENTS S U U \ cnviionmen tal
SUCCESS \ ) pact of NFTs2 M
)) ‘ CREATEIT.
(4] §
.. _ o il /
ALGOFACE L2} a FINANCIAL
u EMPOWERING .« 2 e k. = [ SECTOR
COSMETICS S o ‘ EXPLORING THE : REAL ESTATE
»rromoted on o0cCia danneis - | Seerion
LOANS ' al estate
‘ ‘ estment risks

IR T %@WM}Z --

MOVING MILLIONS




o '-'-_ e o atim —;:'."I_‘_f,:. i =7 . - "'-=ﬂ"l'" by / .
T "mﬁ’-ll'ﬂhh !1#“-‘5“-_ -.’-._H :h-I'-' e ="

=
Present your product highlight in
a 60 to 90-second video interview

» Recording of the video interview in the
live atmosphere at your location remotely.
» Editing & provision of the nished video

J interview including all rights of use.

» Optional: Local Language Voice Over




PROMOTIONS

» Social Media: Timely availability of the videointerviews on Youtube.
» E-mail Newsletter: Special e-mail distribution to qualied readers
» Online: Placement of the video interview on analyticsinsight.net for 12 monts.




WHITE PAPERS

WE helps you develop or promote your report and case studies. this can be the

proper thanks to let our audience understand your company's product and concepts,
and, most significantly, however they will enjoy them. additionally to a frenzied emaill
to subscribers and hosting of your report on our website, we tend to promote them
extensively through our social media channels.

»Subject line L S =

»White paper title

- - - _ -_. S - : :
» Ite a el eS‘ I I tlon ; 5 g or unplanned to meet new people, new things and new
, : : AU = places . There are different types of adventures waiting
for you to explore.

or suburban. Some people loves to be with nature to free

characters max.)

»White paper cover image (min.
width 300 px)
»Landing page or download URL

»Company logo and URL




EDITORIAL ENQUIRIES:
editor@womenvictory.net

MEDIA PARTNERSHIP ENQUIRIES:

press@womenvictory.net

BUSINESS ENQUIRIES:

info@womenvictory.net

SALES ENQUIRIES:

sales@ womenvictory.net
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editor@thevictormag.com

Editorial Team and Visualizers:
Valentina manzo, Tony Robins
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Address

Montreal, QC H3H 2GI, Canada
| + \ Printed and published by The
- - - - Victory Magazine. Copyright 2018

All rights reserved. Reproduction in
whole or part of any text. Photography or
illustrations without written permission
from the publisher 1s prohibited. The
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expressed in this publications are not
necessarily those of the magazine and
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the magazine.
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